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AWARDS
2005 City Point competition, 2.place
2006 Ruukki foreclift future concept, 1.place
- 2007 Books Books Books Habitare p n a I(FINg t
: 2008 Excelentdesign
_ J 2008 Profesional Designers Award
; ! ‘ 2008 National Student Design Award
1 2008 Croy Concept Award
2008 Student Agency Award
2008 CzechCenters Award
2009 CzechGrand Design Award
2010 CzechGrand Design (Designer of the Year)p n a | i
2010 EDIDA2011p nal i
2011 D o b Wior (PL)
2013 CzechGrand Design (Designer of the Year)p n a | i
2013 EDIDA2013 Winner (category BestFurniture)

rix For Furniture
ard Designblok
2016 Editors Award Des ry BestFurniture)
2016 Editors Award Designblok (cati signers Installation)
201 Iding of the YearAward
L]

CLIENTS
r a vsskkl G&Krvmyt n
tels, Ruukki,g a | a n d
Z § v o\kryeum, ad.

Factory,Devoto, E g oHineken, Jitona, Jav
G o hasvit leigi, nmc i Pa@ok Investment, P:
TerezaMa x o Vefoforma, U

CONTACT
VRTI g2 & K

Na Zderaze 1947/3 1 ‘Prague CzechRepublic
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2 3 4

Strategie Hl edAn¢ Transakce Realizace
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REALI TNo PROZPENO

5,1 %
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Zdroj: Prague Research Forum / Knight Frank Research
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HLED&ANNOVA VySTAVBA)

MaLO VOLNiI HO

- ‘ EHHE ‘ R OUZZVEO |\;|]50\

VySTAVBA 3482 TI S. M
X
PPEDPRONaA PREB 50 %
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HL E Da N@BOWORKING

REALI ZOVANa POPTaVKA V ROCE

cel kové %i sté prahské po

v Na
7% pOdC ILondlBEr%'podZI

19 O/ Ze vgech kancel A%E v Praze
! 0 LondT%p o ds?, 15



TRANSAKCE

Prime Rent

Centrum: 21,00 2 22,00 EUR/m2/ m$s fJc Centrum

girgeé cdndr2ul®m50 EUR/m2/ mSs ¢  prahas

VnSj §g¢ m$s0t201500 EUR/m2/ mSs € «
Praha 5

MErnG & AsStel ekt i v n&m®

17,2

14,7

13,9

14,4

&

14,9
11,6

12,5

10,8

Knight
Frank
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KANCEL a®PNaJEMNO POBO DK

POBODKY ZE SMLUVNGAOHO NAJEMNi HO VYJabD®fE

40% -
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20% -
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2005 2006 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Zdroj: Prague Research Forum / Knight Frank Research
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Na KLADY
STANDARDNS® STRUKTURA NakLA
KANCELA®PE STANDARDNO KANCE

8 000 K%/ mSs¢
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COWORKING POHLEDEM
NaJEMCF A | NVESTORF

NaJEMCI BANKY

Obavy | NVESTO
Konzer v KomzZer v
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Dal g¢ rtst Odchody, redukce a Orientace na
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FLO RE NTI N U M ABOUT THE PROJECT | LOCATION | GALLERY | SHOPS | PARKING | OFFICEAREA | CONTACTS

ART OF BUSINESS AR RPNSINESS
ARCHITECTURE
OWNERS
AWARDS
HISTORY

ART OF BUSINESS

Managing a business is the art of drawing inspiration and using it to achieve exceptional results. Inspiration occurs
through a departure from the daily routine stimulated by human skills.
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